



























The aim of  this  thesis  is  to examine consumers’ attitudes and preferences towards 
eco  and  fair  trade  clothes  in  Gothenburg.  As  the  market  of  these  products  is 
inadequate we  conducted  a  contingent  valuation  (CV)  study  asking  respondents  if 
they were willing to pay an extra price premium for an eco and fair‐trade labeled t‐






attitudes  and  preferences  had  greater  influence.  Respondents  with  a  larger 
recognition  of  responsibility  for  environmental  and  social  conditions  and 
respondents with altruistic values, considering other people and future generations 
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3. Willingness to Pay and Attitudes 



























Table 1. Characteristics of the Sample Population – Socio 
Demographic Variables 
 






        
Sex 0 if male 
1 if female 
0.59  
 




Personal income calculated as total 
household income divided by number of 
persons in the household over age 18 
1 = 0 – 10 000  
2 = 10 000 – 20 000  
3 = 20 000 – 30 000  
4 = 30 000 – 40 000 
5 = 40 000 – 50 000 
6 = 50 000 – 60 000 
7 = 60 000 – 70 000 
8 = 70 000 – 
 
2.21 2 1.00 1 8 507 
Age Age by year 
 
37.86 34 16.04 18 88 511 
Education Highest education, ongoing or finished 
 
1 = Comprehensive school 
2 = Gymnasium / High School 
3 = Post high school education 
4 = Collage / University 
 
3.20 4 1 1 4 512 
Clothing 
consumption 
Total personal clothing consumption per 
month 
1 = 0 – 250 
2 = 251 – 500 
3 = 501 – 1000 
4 = 1001 – 1500 
5 = 1501 – 2000 
6 = 2001 – 
 
2.75 3 1.35 1 6 510 
Information 0 if not received survey containing extra 
information  (control group) 
1 if received survey containing extra 
information (treatment group) 
 
0.32  0.47 0 1 513 
WTP Willingness to pay an extra (price 
premium) in Swedish kronor, total sample 
 































































Figure 1.1 Share of respondents stating zero or positive WTP for eco- and fair trade labels  
























































Table 2. Descriptive Statistics – Attitudinal Variables 
Total Sample 
1 = do not agree at all  
5 = fully agrees 
Variable Explanation Obs. Mean Std.dev
.  
Current habits I frequently choose eco- and fair trade labeled products 
when I shop 
506 3.11 1.16 
Supply I would buy more eco- and fair trade labeled clothes if 
the supply was greater 
507 3.60 1.10 
     
Expensive I think eco- and fair trade labeled clothes are more 
expensive than other 
501 4.07 1.01 
Quality I think eco- and fair trade labeled clothes have worse 
quality than other 
500 1.79 0.98 
Fashionable I think eco- and fair trade labeled clothes are less 
fashionable than other 
504 2.38 1.15 
     
Style Style and fit is determining when I buy clothes 506 4.37 0.79 
Price The price is determining when I buy clothes 504 3.46 1.13 
Material The material is determining when I buy clothes 506 3.88 0.94 
     
Consumer I think consumers have responsibility for the environment 
and social conditions in the clothing industry 
507 3.73 1.05 
Government I think the government has responsibility for the 
environment and social conditions in the clothing industry 
507 3.79 1.11 
Company I think company’s has responsibility for the environment 
and social conditions in the clothing industry 
507 4.37 0.95 
     
Affect I believe I can impact on a sustainable future by buying 
eco- and fair trade labeled clothes 
507 3.69 1.07 
Consequences I consider the consequences that my consumptions 
choices will have on future generations and other people 








































































Table 2.1. Attitudinal differences “Supply” 
 
“I would buy more eco- and fair trade labeled clothes 
 if the supply was greater”  labeled products when I shop”    
 
(1= Do not agree, 5= Fully agree) 
 Mean 
WTP = 0 2.81 
WTP > 0 3.85 
Table 2.2. Attitudinal differences 
“Current habits” 
“I frequently choose eco- and fair trade 
lab led products when I shop” 
(1= Do not agree, 5= Fully agree) 
 Mean 
WTP = 0 2.35 

























Table 2.4. Attitudinal differences 
“Determinants” 
“X is determining when I buy clothes” 
(1= Do not agree, 5= Fully agree) 
 WTP > 0 WTP = 0 p-value 
Style 4.36 4.40 0.6288 
Price 3.36 3.76 0.0005 




Table 2.3. Attitudinal differences “Responsibility” 
“I think X has responsibility for the environment and social conditions in the 
clothing industry” 
(1= Do not agree, 5= Fully agree)  
 WTP > 0 WTP = 0 P-value  
Consumer  3.91 3.17 0.0000 
Government  3.88 3.5 0.0009 
Company  4.45 4.10 0.0001 
  
  24 
Table 2.5. Attitudinal differences “Prejudges of 
eco and fair trade labeled clothes” 
“I think eco and fair trade labeled clothes are X than other 
clothes” 
(1= Do not agree, 5= Fully agree) 
 WTP > 0 WTP = 0 p-value 
More Expensive 4.06 4.10 0.6789 
Less Fashionable 2.30 2.65 0.0033 




























Table 2.6 Attitudal differences “Awareness of 
consequences and ability to affect” 
  Mean WTP > 0  Mean WTP = 0  p-value 
Consequences  3.61  2.66  0.000 

















































































































Table 3. Logit model. Marginal Effects for the 
Probability of Stating a Positive Willingness to Pay 
 
Variable Coefficient Std. error p-value 
Sex -0.50 0.038 0.183 
Age -0.003 0.001 0.024 
Income 0.033 0.020 0.106 
Education 0.025 0.018 0.183 
Clothing consumption 0.002 0.015 0.880 
Information -0.021 0.039 0.587 
Consequences 2 0.000 0.076 0.998 
Consequences 3 0.138 0.061 0.024 
Consequences 4 0.230 0.049 0.000 
Consequences 5 0.223 0.039 0.000 
Consumer 2 0.031 0.087 0.721 
Consumer 3 0.146 0.067 0.028 
Consumer 4 0.214 0.067 0.001 
Consumer 5 0.229 0.058 0.000 
Price 2 -0.332 0.167 0.047 
Price 3 -0.189 0.123 0.125 
Price 4 -0.287 0.130 0.027 
Price 5 -0.374 0.151 0.013 
    























































































Table 4. OLS Regression Model. Willingness to 
Pay in SEK 
 
Variable Coefficient Std. error p-value 
Sex 1.018 4.557 0.823 
Age -0.260 0.152 0.088 
Income -2.033 2.489 0.414 
Education -0.565 2.310 0.807 
Clothing consumption 1.435 1.834 0.434 
Information -5.866 4.657 0.209 
Consumer responsibility 5.054 2.302 0.029 
Price -9.181 2.138 0.000 
Style and fit 6.460 2.951 0.029 
Current habits 7.226 2.103 0.001 
Constant 32.559 19.989 0.104 
No of observations: 356    

















































































































































































































8. Appendix – The Questionnaire  1. Är du?    
☐ Man         
☐  Kvinna  2. Ålder? ………… år  3. Hur många personer finns i ditt hushåll? ................... personer, varav……är under 18 år.   4. Vilken är ditt hushålls ungefärliga månadsinkomst efter skatt?  (Inkomster som lön, pension, bidrag/lån, sjukersättning) 
☐ 0 – 10 000      ☐ 40 001 ‐ 50 00 
☐ 10 001 ‐ 20 000    ☐ 50 001 ‐ 60 000 
☐ 20 001 ‐ 30 000    ☐ 60 001 ‐ 70 000   





☐ 0 – 250    ☐ 1501 – 2000   
☐ 251‐ 500    ☐ 2001‐   
☐ 501 ‐ 1000     
























































  1  2       3  4  5 
Jag försöker att välja miljö‐ och rättvisemärkt när jag 
handlar  
☐   ☐   ☐   ☐   ☐  
Jag skulle köpa mer miljö‐ och rättvisemärkta kläder om 
utbudet vore större  
☐   ☐   ☐   ☐   ☐  
Jag har intrycket av att miljö‐ och rättvisemärkta kläder är 
dyrare än andra kläder 
☐   ☐   ☐   ☐   ☐  
Jag har intrycket av att miljö‐ och rättvisemärkta kläder 
håller sämre kvalité än andra kläder  
☐   ☐   ☐   ☐   ☐  
Jag har intrycket av att miljö‐ och rättvisemärkta kläder är 
mindre moderiktiga än andra kläder 
☐   ☐   ☐   ☐   ☐  
Plaggets form och stil är avgörande när jag köper kläder  ☐   ☐   ☐   ☐   ☐  
Plagget pris är avgörande när jag köper kläder  ☐   ☐   ☐   ☐   ☐  
Plaggets material och kvalitet är avgörande när jag köper 
kläder 
☐   ☐   ☐   ☐   ☐  
Jag anser att konsumenter har ansvar för miljön och 
sociala förhållanden i klädindustrin 
☐   ☐   ☐   ☐   ☐  
Jag anser att staten har ansvar för miljön och sociala 
förhållanden i klädindustrin 




☐   ☐   ☐   ☐   ☐  
Jag tror att jag kan påverka en hållbar framtid genom att 
köpa ekologiska och rättvisemärkta kläder 
☐   ☐   ☐   ☐   ☐  
Jag tänker på vilka konsekvenser mina konsumtionsval får 
för andra människor och kommande generationer 
☐ ☐ ☐ ☐ ☐ 
       
Tack för dina svar! Nu kan du lämna tillbaka enkäten till oss.  
